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The new blueprint for wide format
From the place where it all began, comes a new blueprint for wide format,
a blueprint set to define a new benchmark in UV inkjet system performance
and return on investment.
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Acuity Prime

The Fujifilm name has been closely
associated with UV inkjet technology
since 2005 – the year in which
Fujifilm acquired the pioneering
UV inks and inkjet company, Sericol,
based in the seaside town of
Broadstairs in Kent. Founded in 1950,
Sericol had long been a screen inks
pioneer and market leader. Then, in
the 1970s, it launched the world’s
first instant curing UV screen inks
and built on this experience to
commercialise the first UV digital
inkjet systems and inks in the world
in 1999. The immediate and rapid
growth in this new sector resulted
in Sericol being presented with a
Queens Award for Enterprise in
2004 for its role in developing and
commercialising these new UV inkjet
systems.
With the Fujifilm acquisition in
2005, forming what is now known as
Fujifilm Speciality Ink Systems, the
company has gone on to produce
some of the most highly-regarded

UV cured inkjet inks and systems on
the market, including the popular
Acuity range of wide format printers
launched in 2007, and now with
more than 1,800 global installations.
This 20 years of experience means
Fujifilm has developed a keen sense
of what the market really needs, and
perhaps more importantly, how it is
likely to change in the future.

Market maturity
The early years of wide format UV
inkjet development were largely
defined by advances in technology
that delivered rapid and continual
increases in print speed and
quality. In 2018, however, Fujifilm
recognised that the market had
reached an advanced degree of
maturity, and a point at which a very
high level of quality and productivity
was assumed. New product
launches were tending to offer only
very marginal improvements in print
speed and quality.

In addition, Fujifilm also became
aware that there was an opportunity
to use these evolving technologies
to drive improvements in wide
format print ROI. The market had
reached a tipping point - a point
at which more of the same, with
minor improvements, was no
longer enough. The market needed
something fundamentally new.
So, three years ago, Fujifilm made
a strategic decision to start the
process of rethinking its Acuity
wide format offering; focusing on
new ways to deliver improved value,
versatility and ease of use and in
particular on defining a new level
of print ROI. Fujifilm set out to do
what it had first done back in 2000:
to create a new blueprint for wide
format.

Back to first principles
In terms of printing hardware
and systems, Fujifilm has always
been a technology company
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first and foremost, rather than
a manufacturer, working with a
range of OEM partners and other
specialists to provide the best
possible platforms for its inkjet
technology. The Acuity range
already has a deserved reputation
for quality and reliability, but for
this next chapter in the Acuity story,
Fujifilm wanted a new level of design
influence and control in order to
take full advantage of what was
possible, to create something that
offered far more than mere marginal
improvements.
To do this, the Fujifilm team
returned to first principles, starting
with an almost blank canvas and a
challenge to strip everything back
and create a completely new and
improved range of machines. To help
with this process, they brought in
an award-winning industrial design
company and tasked them not simply
with making changes to what had
gone before, but with completely
rethinking the press design to
maximise the value, productivity,
ease of use and – most importantly the ROI.
Fujifilm’s vision was to combine
stunning aesthetics with exceptional
functionality. In order to achieve
this, the first step was to carry
out wide ranging research, so the
two companies embarked on an
extensive and intensive listening
exercise, meeting not only with
business owners and directors, but
also with press operators who had
experience of working not only
with Fujifilm machines, but others
too. This exercise produced an
understanding of what worked, what
didn’t, and what changes (whether
simple or radical) would improve
the value, versatility, usability,
productivity and ROI, while retaining
an eye for the environment in terms
of reducing waste and making for a
safer and more contented workplace.
It was clear from this exercise
that the owners and directors of
these companies want equipment
that’s reliable, fast and able to give
them a rapid return on investment,
but being in a creative industry, they
also want machines that look stylish
and that are easy to work with. For
press operators, it was also clear that
good machine design – aside from

the obvious benefits to productivity
– can be the difference between job
satisfaction and great frustration,
and the listening exercise uncovered
many aspects of machine design
that could be improved upon.
Fujifilm combined the findings
from this extensive research
exercise with its own knowledge
and inkjet expertise to provide a
structure for the design process. In
parallel, the team also carried out
comprehensive research into the
best components and technologies
on the market, and the best routes
to assembly and manufacture. The
output from all this research and
creative thinking was effectively a
completely new blueprint for what
a UV inkjet system of the future
should look like, how it should
perform, and how it could be brought
to life.

Bringing it all together
Four design criteria emerged
from the blueprint that informed
all design choices and helped to
identify the right manufacturers
and suppliers to work with, as well
as the OEM partners to help to bring
it all together. These were: quality,

value, performance and ease of use.
In addition, every component part
selected was chosen with these four
criteria in mind, from the printheads
to the user interface, lamps, static
control and vacuum solutions. In all
cases, Fujifilm made choices based
on answering questions like: “does
it do what it needs to do?” or “could
it be done better?” Nothing was left
unchanged that could be improved.
Three years on, the result of this
blueprint is the all new Acuity range,
designed and developed by Fujifilm.
First and foremost, this new
Acuity range has been designed to
redefine the price / performance
and ROI that can be expected from
a UV inkjet system. This has been
achieved through careful design
choices, stripping back features that
don’t add value, and maximising
quality, value and performance
where it matters most. The result is
a high performance range available
at a competitive price with low cost
in use, a combination that radically
changes print ROI.
The new Acuity range is also
built for printers from the ground
up, resetting expectations around
operational ease of use. The
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Acuity Ultra R2

‘question everything’ approach to the
whole process has allowed Fujifilm
to put the operator experience front
and centre. “We’ve taken on board
the frustrations and inconveniences
identified in our extensive market
research, and addressed those
concerns to create a range that is
a real joy to work with and operate,
with the additional benefit of
maximising uptime and productivity,”
says Kevin Jenner, European
Marketing Manager, Fujifilm Wide
format Inkjet Systems
The first two printers made to this
new blueprint are the Acuity Ultra
R2 and the Acuity Prime. The Acuity
Ultra R2 is a completely redesigned
version of the Acuity Ultra, which
itself had set a new standard
for superwide print when it was
launched in 2018. The Acuity Prime
is an entirely new, mid-range flatbed
which offers ease of use and print
ROI unmatched by anything else on
the market.
For more than 10 years since
its initial launch, the Acuity range
has built a reputation for quality,
versatility and value and this new

range will enhance the Acuity
brand on all those fronts, while
maintaining the reliability standards
that have always been the hallmark
of Fujifilm’s inkjet systems. And
of course, the new printers take
advantage of Fujifilm’s renowned
UV inkjet ink, manufactured in the

UK in the company’s multi-awardwinning factory. The Acuity Ultra
R2 and Acuity Prime represent a
new blueprint for wide format print
production, at a time when printers
need versatility and value, and
ultimately a better ROI, more than
ever.

5

ARTICLE

Lower cost of ownership and
excellent ROI
With variable drop-size printheads and highly pigmented
inks, Acuity Prime printers lay down a thin ink film, which
minimises production costs, and in combination with a
competitive system price, support an excellent ROI.

Produce a wide range of applications
With outstanding image quality and excellent adhesion
to a broad range of rigid and flexible media, materials
and objects, the Acuity Prime can produce an amazing
variety of printed products for distance and close
viewing. The vacuum table can handle almost any sheet
material, holding rigid and flexible media perfectly flat
for high quality print across every sheet.

Expand your creative
options

For more information visit
www.AcuityPrimeSeries.com

Acuity Prime
The benchmark platform for versatile print production
A true flatbed with a unique, exceptional design and high value, the
Acuity Prime offers high quality printing on a range of rigid and flexible
media, supported by its five dedicated vacuum zones and primer.

The option to print with white and
clear inks, and to print directly
to almost any material in perfect
registration, enables the Acuity
Prime to produce high value, creative
work that could offer opportunities
for new revenue. With the primer
option, the Acuity Prime can adhere
to a wide variety of industrial media.
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Designed with the operator in mind
The Acuity Prime is designed with the operator
in mind. With a new and user-friendly GUI, easy
clean printhead maintenance and visible status
lights for the ink tanks, operators are able to
spend less time maintaining the machine and
more time printing.
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Versatility on a massive scale
With its massive format size, 2- or 3-up multi-roll
potential, and ability to print on a broad range
of materials, the Acuity Ultra R2 is amazingly
versatile and can profitably print exhibition
graphics, POS displays, high-value graphic
art, backlit displays, outdoor displays, outdoor
signage and more.
For more information visit
www.AcuityUltraR2.com

Easy to use, saving time and money
With features to speed up job set-up times,
enable the status of the print to easily be
reviewed, and the day-to-day maintenance of the
machine to be simplified, the ease of use of the
Acuity Ultra R2 is a key contributor to improving
overall print ROI.

Acuity Ultra R2
Delivering phenomenal return on investment
The Acuity Ultra R2 is unique in being able to combine ultra-high quality,
superb productivity and a groundbreaking return on investment in one high
performance platform, and is available in both LED and UV configurations.
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LED UV vs UV
Both LED UV and UV curing technologies have a part to play in
the future of wide format print production, and here’s why. LED
UV does, of course, use far less energy than its conventional
UV alternative, meaning the lamps don’t need to warm up or
cool down, and so are immediately ready for use. Furthermore,
LED UV lamp lifetimes are much longer (approximately 10,000
working hours compared to 1000 +). As a result, LED UV is more
environmentally friendly with potentially lower costs.
Conversely, the main benefit of conventional UV that cannot be
matched by LED UV is the speed at which it is able to print due
to the higher power lamps and faster curing speeds. So for high
volume, high productivity applications with rapid turnaround
times, UV is the only choice. In terms of government regulations,
the domestic restrictions regarding the use of UV in, for instance,
light bulbs does not apply to larger printing equipment, with the
UV dryer modules being exempt from the RoHs II directive. This is
not likely to change any time soon. Another common belief is that
conventional UV cannot be used on heat-sensitive materials, but
Fujifilm’s Acuity Ultra R2, for example, features a unique water
cooled vacuum table that allows rapid UV curing on a huge range
of thin, heat-sensitive materials.
LED UV, of course, has an extremely valuable role to play in the
future of wide format print, but it is not a complete replacement
for conventional UV. Conventional UV is best for high productivity,
fast-turnaround print, while LED UV offers a multitude of
environmental, cost, and energy saving benefits when speed is
not as crucial. There is still very much a need for both types of
technology, and the two will exist in tandem for some time to
come.

Fully equipped to enhance productivity
The Acuity Ultra R2 is equipped with advanced features
which include a unique chilled vacuum table for thin heatsensitive substrates, an on-board backlighting feature
for quality checking, and an automatic nozzle spitting
system to maintain consistent print quality.

Make an impact in the high-end indoor
display market
The Acuity Ultra R2 is not only ideal for out of home
applications such as single billboards and signage, it’s
also perfect for high-end indoor displays where close
viewing requires images to be exceptionally clear and
vibrant, making it ideal for the luxury brand market.

Exceptional quality in superwide format
The Acuity Ultra R2 delivers high quality, productivity and
reliability on a massive industrial scale up to 5 metres
wide. Industrial printheads with a 3.5 picolitre drop size
and industrial build quality (including a robust chassis and
linear, vibration free carriage drive) ensure consistent,
high quality print.

For further information:
Please contact your local Fujifilm partner.
web www.FujifilmAcuity.com
YouTube Fujifilm Print
Twitter @FujifilmPrint
Specifications are subject to change without notice. The name FUJIFILM
and the FUJIFILM logo are trademarks of FUJIFILM Corporation. All other
trademarks shown are trademarks of their respective owners. All rights
reserved. E&OE.

